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”

BestFriend Treats supplies  you    
with delicious and nutritious 
treats so you and your dog 
can build a stronger bond! 

“
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Contact Us About US! 
 
We in

Best Friend Treats
believe in friendship and how 

strong it can be! 

We supply you with de licious and nu-
tritious treats so you and your dog can 
build a stronger bond and connect on 

a deeper level. 

In this brochure you will find an 
infographic providing you with 
important information about 

dog nutrition! 

BestFriendTreats.com 

bestfriend@treats.com
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We take care 
of you !  

    Best Friend Treats TM      
provides you with a fun and 

lasting product that both you and 
your friend can enjoy.  It is easy to carry, 

it is reusable and it provides 3 healthy and 
delicious options for your pal!

 We in best Friend treats care about your 
lifelong friendship , we provide you therefore 
with only the best high quality food and 
ofcourse with a lot of options, feel free to 

read though our  nutrition facts and 
verify it yourself!

Nutrition Facts 
Amount per 100g

Calories                          300

Ingredients: chicken, fi sh, carots, whole 
grain corn, whole grain sorghum, whole grain 
wheat, brewers rice, soybean oil, animal fat, 
brewers ric, chicken liver, vitamin E suplement, 
vitamin B12, rosemary extraxt. 

with all the goodness of whole grain, carefully 
prepared to promote healthy digestion. 

Crude Protein                 Min 21.5 %

Crude Fat                      Min 13.0 %
Crude Fiber                    Max 3.0 %
Moisture                        Max 5.0 %

Vitamin E                       Min400IU/kg
Calcium                        Min 0.5 %
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Report
Arianna Molina



This report is based on the mandatory assign-
ment 08,  here I will talk about the process that 
led to the final product, Best Friend Treats. I will 
start by explaining my research and work pro-
cess, then I will continue with my design options 
and why I chose this design and last I will list some 
reference material I used to complete this task. 

Introduction 

T



Week1
Creating a logo



  
Research  & Work process

I started by coming up with a name 
and a brand because that felt like the 
right thing to start with.  

To come up with a name, I started listing 
up a lot of words that came to my mind 
when I thought about dogs, and then 
I did the same thing with food. When I 
had a long list, I read them and started 
putting them together to form the name 
of my brand. I chose “Best Friend Treats” 
because it was catchy and seemed like 
a good name for dog food. 

After finding a  name I immediately 
started positioning the brand and writ-
ing a creative brief so I had something 
to look back on. This would also help me 
practice for a real client.  



When I had my brand in place I start-
ed researching for inspiration on the In-
ternet to make my logo, I searched for 
friendship between humans and dogs 
and cute pictures of dogs and came 
across these. 

https://no.pinterest.com/arianna05/ma08-week-1/

 Then I proceeded to make sketches for my 
logo. I set a goal of 15. Sketches and started 
sketching all that i came up with. When I was 
finished, I chose 3 to focus on, wrote down 
why I liked them and asked for feedback. I 
got different feedback so I decided to try all 
of them out on illustrator before choosing one. 
You can see my two last options bellow.  

Research  & Work process



Sketches



tt

Design options

I ended up with two designs I really liked 
but decided to go with the circular one 
because it fitted better with the brand.

Then I kept developing the logo, I found 
it really difficult to chose the colors, so I 
did a little more research on dogs and 
found out they only see in shades of 
brown, yellow and blue. I noticed this 
colors where really warm and friendly so 
I started to play around with them and 
made a color palette. 

.  

As I played with the colors and the 
typography, I found out that a “car-
toon” looking logo would go well with 
the brand, since people associate 
cartoons with happily ever afters and 
friendships. So I went with this look.

 You can see the color exploration on 
the next page! 
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Week 2
Illustration,

Infographic &
Brochure



  
Research  & Work process

I started this week by researching all 
I could about dog nutrition and dog 
food in general, I also researched a bit 
about infographics and made a mood 
board on pinterest. You can see the 
mood board on the link bellow! I also 
used the mood board to the left as an 
inspiration for my illustrations. 

https://no.pinterest.com/arianna05/ma08-week2/ 

After I had researched a bit and written 
down facts I wanted to use on my bro-
chure and infografic, I started designing 
a brochure.  

When I was sure of the form of the bro-
chure I started designing an info graph-
ic and making illustrations for it. 



Sketches



Week 3
Package
Design 



  
Research  & Work process

On week three I started by making an-
other mood board on illustrator and af-
ter that started sketching right away . 

https://no.pinterest.com/arianna05/ma08-week3/ 

I wanted to make a package that was 
good both for the human and the dog 
so I thought I needed something easy to 
carry, resistant, something that could pro-
vide the dog with a variety of meals and 
something big so the owner didn’t have 
to go to the store every single week to 
get dog food. I ended up designing a lot 
of packages but the last one I chose was 
actually inspired by a “protein shake” 
package I had at home because it fitted 
well with the other elements and it was all 
the tings I mentioned above! I then pro-
ceeded to designing labels for the pack-
age. I also made a mock up when I was 
done and took pictures of it. 



  
Design Options  

I wanted to make a simple, eye catch-
ing label that went well with the other 
elements. I had already decided that I 
wanted my package to be brown. 

The label on the top was easy, I only 
had to place the logo on top,since it 
was already circular.  

The other two labels where more dif-
ficult, I wanted a simple design that 
looked good with the package and 
provided the necessary information 
without so much clutter. So I had to 
change my design several times before 
I was finally happy with it.   



Week 4
Point

Of
Sale 



  
Research  & Work process

This week I started again by making my-
self a little mood board to gain inspira-
tion, you can see it to the right! ->

I also started sketching right away un-
til I came up with a design I was happy 
with. I then scanned my sketches and 
vectorized it on illustrator. 
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